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Integrated Management - Robert Sroufe 2018-10-05
An exciting vision of what we can aspire to when sustainability is
integrated within strategic practices across enterprise functions,
systems, supply chains, and cities. The book will enable decision makers
to recognize a new era of innovative value creation.
Sustainable Value Creation - David Chandler 2020-06-15
The goal of this book is to define Sustainable Value Creation in terms of a
set of principles that differentiate it from existing definitions of CSR, and
from related concepts such as sustainability and business ethics. To
internalize these ten principles is to understand how the firm can
respond to stakeholder needs to optimize value creation over the medium
to long term. Ultimately, this second edition book aims to reform both
business practice and business education. By building a theory that
redefines CSR as central to the value creation process, the ten principles
of Sustainable Value Creation redefine how firms approach each of their
operational functions, but also how these subjects should be taught in
universities worldwide. As such, this book will hopefully be of value to
instructors as a complement to their teaching, students as a guide in
their education, and managers as a framework to help them respond to
the complex, dynamic context that they are expected to navigate every
day. This book is a manifesto for success in today’s complex, dynamic
business environment. The book is designed as an easy-to-digest, critical
introductory text to CSR. With supporting online teaching resources, it is
aimed primarily at the MBA and Executive MBA market, and for CSR,
sustainability, and business ethics courses taught by instructors skeptical
of existing definitions and organizing principles of CSR, sustainability, or
business ethics.
Return on Sustainability - Kevin Wilhelm 2013-04-24
This book highlights the risk of inaction for businesses when it comes to
climate change, but also contains best practices to allow them to
capitalize on the numerous business opportunities that climate change
presents, including increased profitability, enhanced brand value, and
improved shareholder relations. The first section contains practical
actions and real-world case studies of companies, such as Yakima, Sun
Microsystems, and Lockheed Martin, that have successfully improved
their climate performances, enhanced brand value, and increased

profitability at the same time. The second and third sections of this book
focus on the various risks that companies face from potential carbon
regulation and the market factors forcing businesses to take action,
whether they want to or not. This book provides the steps and strategies
necessary to take leadership actions to help business "future-proof"
society.
Corporate Social Responsibility and Sustainable Business - Alessia
D'Amato 2009-01-01
Organizations have developed a variety of strategies for dealing with the
intersection of societal needs, the natural environment, and
corresponding business imperatives. At one end of the continuum are
organizations that do not acknowledge any responsibility to society and
the environment. And on the other end of the continuum are those
organizations that view their operations as having a significant impact as
well as reliance on society at the economic, social, and ecological levels.
This sourcebook presents current knowledge related to what has become
known as "corporate social responsibility" (CSR). Ongoing research
reveals that a variety of strategies, alliances and partnerships, and
approaches are being used around the globe to respond to issues of CSR.
The aspirations of many corporations to contribute to a better world is
great, but translating that aspiration into reality remains a challenge for
organizations the world over.
Transnational Management - Christopher A. Bartlett 2018-03-01
Transnational Management provides an integrated conceptual
framework to guide students and instructors through the challenges
facing today's multinational enterprises. Through text narrative and
cases, the authors skilfully examine the development of strategy,
organizational capabilities, and management roles and responsibilities
for operating in the global economy. The key concepts are developed in
eight chapters that are supplemented by carefully selected practical case
studies from world-leading case writers. All chapters have been revised
and updated for this eighth edition to reflect the latest thinking in
transnational management while retaining the book's strong integrated
conceptual framework. Ten new cases have been added, and four others
updated. A full range of online support materials are available, including
detailed case teaching notes, almost 200 PowerPoint slides, and a test
bank. Suitable for MBA, executive education and senior undergraduate
students studying international management, international business or
global strategy courses, Transnational Management offers a uniquely
global perspective on the subject.
Leveraging Corporate Responsibility - C. B. Bhattacharya 2011-09-15
This book shows how companies can maximize the value of their CR
initiatives by fostering strong stakeholder relationships.
The Portable MBA - Kenneth M. Eades 2010-04-06
A totally revised new edition of the bestselling guide to business school
basics The bestselling book that invented the "MBA in a book" category,
The Portable MBA Fifth Edition is a reliable and information-packed
guide to the business school curriculum and experience. For years,
professionals who need MBA-level information and insight-but don't need
the hassle of business school-have turned to the Portable MBA series for
the very best, most up-to-date coverage of the business basics. This new
revised and expanded edition continues that long tradition with practical,
real-world business insight from faculty members from the prestigious
Darden School at the University of Virginia. With 50 percent new
material, including new chapters on such topics as emerging economies,
enterprise risk management, consumer behavior, managing teams, and
up-to-date career advice, this is the best Portable MBA ever. Covers all
the core topics you'd learn in business school, including finance,
accounting, marketing, economics, ethics, operations management,
management and leadership, and strategy. Every chapter is totally
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The Sustainable Business - Jonathan T. Scott 2013-01-01
Recommended for managers, employees, teachers and students, this
readable and informative guide explains the importance of waste
minimization as a first step toward sustainability. Within its pages, the
breadth and depth of long-term profitable business practices are
explored with an emphasis on optimizing resources (including labour and
markets) and maximizing purchases and investments while eliminating
the costs of non-product (waste), unemployment, short-term thinking and
environmental degradation. As proof of its potency, The Sustainable
Business has already been disseminated to over 1.3 million people
around the world and the first edition is available in four different
languages
The Sustainability Handbook - William R. Blackburn 2012
The Sustainability Handbook covers all the challenges, complexities and
benefits of sustainability for businesses, governments and other
organizations. It provides a blueprint for how organizations can reach or
exceed economic, social and environmental excellence. It offers a host of
practical approaches and tools including a model sustainability policy for
organizations, summaries of sustainability codes and tips on selecting
them, an extensive collection of metrics and a wealth of supplementary
reference material. This is the essential reference for every organization
in pursuit of sustainability.
Sustainability, Innovation, and Entrepreneurship - Andrea Larson
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updated and seven new chapters have been added on vital business
topics Includes case studies and interactive web-based examples
Whether you own your own small business or work in a major corporate
office, The Portable MBA gives you the comprehensive information and
rich understanding of the business world that you need.
Foundations of Sustainable Business - Nada R. Sanders 2019-12-12
The second edition of Sustainable Business prepares future business
leaders to tackle the most crucial social and environmental issues of our
time. This engaging textbook provides students with a comprehensive,
balanced introduction to integrating sustainable business policies into all
core business functions and processes. The text employs a qualitativebased learning process to help students understand how leadership,
finance, accounting, risk management, marketing, supply chain
management, and operations can be adapted to meet the sustainability
goals of the 21st century. Looking at sustainable business from the
managerial viewpoint, the fully-updated new edition explains how and
why business is evolving due to increased consumer and regulatory
pressure for sustainable performance. Business topics are first
introduced in the same manner as traditional MBA programs, and then
examined through the lens of sustainably. The text incorporates real-life
examples of social and environmental leadership to demonstrate the
efficacy of good sustainable business decisions, and illustrates the
negative ramifications of outdated, purely economic-driven managerial
decision-making. Influential concepts based on interdisciplinary research
in sustainability are discussed in detail, and practical insights address
how to turn policy into practice in the workplace.
Green to Gold - Daniel C. Esty 2009-01-09
From the Publishers Weekly review: "Two experts from Yale tackle the
business wake-up-call du jour-environmental responsibility-from every
angle in this thorough, earnest guidebook: pragmatically, passionately,
financially and historically. Though "no company the authors know of is
on a truly long-term sustainable course," Esty and Winston label the
forward-thinking, green-friendly (or at least green-acquainted)
companies WaveMakers and set out to assess honestly their path toward
environmental responsibility, and its impact on a company's bottom line,
customers, suppliers and reputation. Following the evolution of business
attitudes toward environmental concerns, Esty and Winston offer a series
of fascinating plays by corporations such as Wal-Mart, GE and Chiquita
(Banana), the bad guys who made good, and the good guys-watchdogs
and industry associations, mostly-working behind the scenes. A vast
number of topics huddle beneath the umbrella of threats to the earth,
and many get a thorough analysis here: from global warming to
electronic waste "take-back" legislation to subsidizing sustainable
seafood. For the responsible business leader, this volume provides plenty
of (organic) food for thought. "
Changing Business from the Inside Out - Tim Mohin 2012-07-02
The BP oil spill, the 2008 global financial collapse, and revelations of
scandalous working conditions at Chinese electronics supplier Foxconn
show why so many are suspicious of promises of corporate responsibility.
But slowly and fitfully, corporations are changing. It’s not just because of
the high cost of making amends and a fear of negative publicity.
Consumers are demanding better corporate behavior, and an increasing
number of executives are eager to make their organizations more of a
force for good. But corporations can’t act in responsible ways if no
“treehuggers” are working inside the system to lead the effort. For more
than two decades, Timothy J. Mohin has worked to improve working
conditions, clean up factories, and battle climate change—all while being
employed by some of the biggest companies in the world. In Changing
Business from the Inside Out he’s written the first practical, authoritative
insider’s guide to creating a career in corporate responsibility. Mohin
describes how to get started and what the day-to-day experience of being
“the designated driver at the corporate cocktail party” is really like. He
recounts colorful case studies from his own career, provides advice on
how CSR workers can have greater impact, and even looks into how
employees in other corporate functions can make a difference. He details
the programs and processes needed to support a comprehensive CSR
effort, but perhaps most importantly, he identifies the personal and
professional skills needed to navigate corporate politics and get buy-in
from sometimes skeptical colleagues. With more than 80 percent of the
Fortune 500 now publishing “sustainability reports,” a new career path
has been forged in corporate responsibility. From strategy to data mining
to supply chains and communication, this book is the “operator’s
manual” for this new career path.
Business Math For Dummies - Mary Jane Sterling 2008-09-29
Now, it is easier than ever before to understand complex mathematical

concepts and formulas and how they relate to real-world business
situations. All you have to do it apply the handy information you will find
in Business Math For Dummies. Featuring practical practice problems to
help you expand your skills, this book covers topics like using percents to
calculate increases and decreases, applying basic algebra to solve
proportions, and working with basic statistics to analyze raw data. Find
solutions for finance and payroll applications, including reading financial
statements, calculating wages and commissions, and strategic salary
planning. Navigate fractions, decimals, and percents in business and real
estate transactions, and take fancy math skills to work. You’ll be able to
read graphs and tables and apply statistics and data analysis. You’ll
discover ways you can use math in finance and payroll investments,
banking and payroll, goods and services, and business facilities and
operations. You’ll learn how to calculate discounts and markup, use loans
and credit, and understand the ins and outs of math for business
facilities and operations. You’ll be the company math whiz in no time at
all! Find out how to: Read graphs and tables Invest in the future Use
loans and credit Navigate bank accounts, insurance, budgets, and payroll
Calculate discounts and markup Measure properties and handle
mortgages and loans Manage rental and commercial properties
Complete with lists of ten math shortcuts to do in meetings and drive
your coworkers nuts and ten tips for reading annual reports, Business
MathFor Dummies is your one-stop guide to solving math problems in
business situations.
The Business Guide to Sustainability - Marsha Willard 2009-09-02
First edition: Winner of Choice Magazine - Outstanding Academic Titles
for 2007 Sustainability promises both reduced environmental impacts
and real cash savings for any organization - be it a business, nonprofit/NGO or government department. This easy-to-use manual has been
written by top business consultants specifically to help managers,
business owners, organizational leaders and aspiring environmental
managers/sustainability coordinators to improve their organization's
environmental, social and economic performance. The authors demystify
'sustainability', untangle the plethora of sustainability frameworks, tools
and practices, and make it easy for the average person in any
organization to move towards sustainability. Organized by sector
(manufacturing, services and office operations, and government) and
common organizational functions (senior management, facilities, human
resources, purchasing, environmental affairs and compliance, marketing
and public relations, and finance and accounting), the authors show how
organizations can incorporate sustainability into their everyday work
through the application of useful tools and self-assessments. This fully
updated edition includes a new chapter on information and
communication technology (ICT). The authors have also added many new
facts, stories, practices and resources throughout the book to keep up
with this rapidly emerging field and have updated their widely used
SCORE sustainability assessment.
Sustainable Business - Helen Kopnina 2014-09-15
Sustainable Business: Key Issues is the first comprehensive introductorylevel textbook to address the interface between environmental
challenges and business solutions to provide an overview of the basic
concepts of sustainability, sustainable business, and business ethics. The
book introduces students to the background and key issues of
sustainability and suggests ways in which these concepts can be applied
in business practice. Though the book takes a business perspective, it is
interdisciplinary in its nature and draws on knowledge from socioeconomic, political, and environmental studies, thereby providing a
practical and critical understanding of sustainability in the changing
paradigm of global business. It goes beyond the conventional theories of
sustainability and addresses critical issues concerned with population,
consumption and economic growth. It discusses realistic ways forward,
in particular the Circular Economy and Cradle to Cradle frameworks.
The book is both a theoretical and practical study guide for
undergraduate and postgraduate international students of broad areas of
sustainability, teaching ways to recognize opportunities for innovation
and entrepreneurship at the intersection of environmental, economic,
ethical, and social systems. It takes a strategic approach in applying the
power of business methods and policy to address issues of global
importance such as climate change, poverty, ecosystem degradation and
human rights. This textbook is essential reading for students of business,
management and sustainability courses. It is written in an engaging and
accessible style, with each chapter including case studies, discussion
questions, end of chapter summaries and suggestions for further
reading.
The Fearless Woman's Guide to Starting a Business - Ameé
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Quiriconi 2021-04-13
Create Your Own Women Owned Business Startup “…a guide for smart,
ambitious women who want to make their mark on the world…a practical
step-by-step journey to shifting your mindset and calling on your own
resilience and resourcefulness.”―Rachel Beider, bestselling author of
Massage MBA: Run Your Practice, Love Your Life and globally
recognized small business expert The Fearless Woman’s Guide to
Starting a Business is a book for freedom-seeking female entrepreneurs
and solopreneurs who want to know how to connect with their true
passions, skills, and desires. It’s a book for startup business women who
get honest with themselves about their reasons for wanting to start a
business. Learn what type of new business you want to lead. Through a
combination of data, neuroscience, true stories, humor, and the type of
frankness that you would expect from your best girlfriend, this book
helps you determine the real reasons and motivations behind starting a
business―and then dares you to dream big about what being the head of
a woman-owned business can do for you. Find real tools for real women
in business. When creating a start-up, it can be difficult to stay the
course―to choose yourself and stay motivated on the hardest days. Ameé
Quiriconi, author and entrepreneur behind the One Broken Mom
podcast, has your back. In The Fearless Woman’s Guide to Starting a
Business, learn about: • The main reasons business owners report why
they closed their businesses―and how you can avoid failure • Specific
techniques and insights needed for building a startup and brand that is
authentic to who you are • How to turn your side hustle or hobby into a
money-making endeavor • Strategies for navigating the sometimeshostile world business women live and work in every day Readers of
business books and entrepreneurship books for women like Girl on Fire
by Cara Alwill Leyba, Fear is my Homeboy, Believe It, or Boss Up! will
love The Fearless Woman’s Guide to Starting a Business.
Managing Sustainable Business - Gilbert G. Lenssen 2018-03-07
This book offers 32 texts and case studies from across a wide range of
business sectors around a managerial framework for Sustainable
Business. The case studies are developed for and tested in executive
education programmes at leading business schools. The book is based on
the premise that the key for managing the sustainable business is finding
the right balance over time between managing competitiveness and
profitability AND managing the context of the business with its political,
social and ecological risks and opportunities. In that way, a sustainable
business is highly responsive to the demands and challenges from both
markets and societies and managers embrace the complexity,
ambivalence and uncertainty that goes along with this approach. The
book presents a framework that facilitates the adoption of best business
practice. This framework leads executives through a systematic approach
of strategic analysis and business planning in risk management, issues
management, stakeholder management, sustainable business
development and strategic differentiation, business model innovation and
developing dynamic capabilities. The approach helps broaden the
understanding of what sustainable performance means, by protecting
business value against sustainability risks and creating business value
from sustainability opportunities.
The New Sustainability Advantage - Bob Willard 2012-04-10
Argues that businesses stand to profit from development strategies that
are socially and environmentally responsible. Original.
Sustainability - Scott T. Young 2012-12-05
'Sustainability' offers a comprehensive treatment of the relationship
between business and sustainability.
The Step-by-step Guide to Sustainability Planning - Darcy E.
Hitchcock 2008
First Published in 2008. Routledge is an imprint of Taylor & Francis, an
informa company.
The Sustainable MBA - Giselle Weybrecht 2013-12-23
Whether you are an employee, a manager, an entrepreneur or a CEO,
The Sustainable MBA Second Edition provides the knowledge and tools
to help you ‘green’ your job and organization, to turn sustainability talk
into action for the benefit of your bottom line and society as a whole.
Based on more than 150 interviews with experts in business,
international organizations, NGOs and universities from around the
world, this book brings together all the pieces of the business and
sustainability puzzle including: What sustainability is, why you should be
interested, how to get started, and what a sustainable organization looks
like. A wide range of tools, guidelines, techniques and concepts that you
can use to implement sustainability practices. Information on how to be a
sustainability champion or intrapraneur in your organization including
how to sell these ideas to your team and how to incorporate them into

any job. A survey of the exciting trends in sustainable business
happening around the world. A wealth of links to interesting resources
for more information. The Sustainable MBA Second Edition is organized
like a business school course, allowing you easy access to the relevant
information you need about sustainability as it relates to Accounting,
Economics, Entrepreneurship, Ethics, Finance, Marketing,
Organizational Behavior and HR, Operations and Strategy. The
Sustainable MBA Second Edition has been updated to reflect global
developments in this evolving field to remain the definitive guide to
sustainable business. Additional resources to accompany the book are
available at www.thesustainablemba.com.
The Sustainable Business Handbook - David Grayson 2022-02-22
Make your business more sustainable, and therefore more innovative and
profitable, with this practical guide filled with case studies and 'top tips'.
RESTART Sustainable Business Model Innovation - Sveinung
Jørgensen 2018-07-31
Taking the business model as point of departure, this open access book
explores how companies and organizations can contribute to a more
sustainable future by designing innovative models that are both
sustainable and profitable. Based upon years of research, it draws
together theoretical foundations and existing literature on the topic of
sustainable business alongside case studies and practical solutions. After
examining the theoretical foundations of sustainable business model
innovation, the authors present their own framework – RESTART.
Consisting of seven factors, this framework can be the basis for
restarting any business model. The final section outlines a research
agenda for sustainable business informed by the perspectives and
frameworks put forward in this book.
The Truth About Green Business - Gil Friend 2009-05-29
Everything you need to know to green your business and grow your
profit. • The truth about what climate change means for your business •
The truth about running lean and green • The truth about future
proofing your business Simply the best thinking THE TRUTH AND
NOTHING BUT THE TRUTH This book reveals 52 PROVEN GREEN
STRATEGIES and bite-size, easy-to-use techniques that get results. “This
little book is inspiring in its range and practicality—not just for CEOs,
but for every member of the enterprise…an exceptionally useful guide for
‘going green’ at any scale of enterprise.” CHIP CONLEY, CEO, Joie de
Vivre Hospitality “In a world where green business advice is rampant,
this is the one resource you need: a field guide that combines insight and
inspiration with a solid, actionable path forward.” JOEL MAKOWER,
Executive Editor, GreenBiz.com
Leadership: A Very Short Introduction - Keith Grint 2010-07-29
The subject of leadership raises many questions: What is it? How does it
differ from management and command? Are leaders born or bred? Who
are the leaders? Do we actually need leaders? Inevitably, the answers are
provocative and partial; leadership is a hugely important topic of debate.
There are constant calls for 'greater' or 'stronger' leadership, but what
this actually means, how we can evaluate it, and why it's important are
not very clear. In this Very Short Introduction Keith Grint prompts the
reader to rethink their understanding of what leadership is. He examines
the way leadership has evolved from its earliest manifestations in ancient
societies, highlighting the beginnings of leadership writings through
Plato, Sun Tzu, Machiavelli and others, to consider the role of the social,
economic, and political context undermining particular modes of
leadership. Exploring the idea that leaders cannot exist without
followers, and recognising that we all have diverse experiences and
assumptions of leadership, Grint looks at the practice of management, its
history, future, and influence on all aspects of society. ABOUT THE
SERIES: The Very Short Introductions series from Oxford University
Press contains hundreds of titles in almost every subject area. These
pocket-sized books are the perfect way to get ahead in a new subject
quickly. Our expert authors combine facts, analysis, perspective, new
ideas, and enthusiasm to make interesting and challenging topics highly
readable.
The Sustainable MBA - Giselle Weybrecht 2010-09-24
The Sustainable MBA provides the knowledge and tools to help you
“green” your job and organization, to turn sustainability talk into action
for the benefit of your bottom line and society as a whole. Based on more
than 100 interviews with experts in business, international organizations,
NGOs and universities from around the world, this first of its kind guide
brings together all the pieces of the business and sustainability puzzle
including: The basics on what sustainability is, why you should be
interested, how to get started, and what a sustainable organization looks
like. A wide range of tools, guidelines, techniques and concepts that you
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can use to implement sustainability practices. Tools and tips on how to
“green” your job, including how to sell these ideas to your team, how to
make green choices as a consumer and how to organize green meetings.
A survey of the exciting trends in sustainable business happening around
the world. A wealth of links to interesting resources for more
information. The Sustainable MBA is organized like a business school
course – allowing you easy access to the relevant information you need
about sustainability and Accounting, Economics, Entrepreneurship,
Ethics, Finance, Marketing, Organizational Behaviour, Operations and
Strategy. Giselle Weybrecht's commitment to sustainable development
goes back to before her university years. Since then she has expanded
her reach to local and national government, business, social
entrepreneurs, and the international community. She worked for the
United Nations World Water Assessment Programme, is a fellow of the
UC Berkeley-based Beahrs Environmental Leadership Programme, and
holds an MBA from London Business School. She is currently developing
new approaches to raise awareness among managers of how they can
incorporate sustainability into their businesses and everyday professional
lives.
The Everything Start Your Own Business Book - Judith B Harrington
2006-08-28
The Everything Start Your Own Business Book, 2nd Edition has
everything you need to start your own business-and keep it running in
the black. Completely updated and expertly revised by successful
businesswoman Judith B. Harrington, this one-stop resource contains
new information on: Online business strategy Critical professional
associations and organizations Regulatory pitfalls Competitive concepts
such as leased employees Being your own boss, head cook, and bottle
washer isn't easy-one in three new businesses fail the first year. With this
straightforward, no-nonsense reference book, you can make sure your
business succeeds. Whether you need help formulating a business plan,
finding financing, or running the business once it's off the ground, you'll
find it all in The Everything Start Your Own Business Book, 2nd Edition.
Sustainable Business Strategy - Andrew Grantham 2022-03-21
In the twenty-first century, there is no single prescription for business
strategy development, choice and implementation. The challenges facing
firms, not-for-profit organizations and the public sector are significant
and call for creativity, inclusivity, diversity and responsibility. The
looming and deepening crisis of climate change, imperatives of the UN
Sustainable Development Goals and global pandemics, have exposed the
risks associated with an exclusive market worldview and the indicators
that drive it such as GDP, stock market values, return on investment,
executive remuneration, etc. Sustainable Business Strategy augments
and challenges existing texts to offer a progressive, challenging,
decolonized and plural business strategy curriculum. Andrew Grantham
presents existing business strategy theories, tools and techniques,
introduces contemporary critiques, and offers fresh thinking about the
application of the models and outcomes. The book takes the position that
what we know about strategic analysis, choice and implementation needs
updating and revision; while there remains a significant role for the
market in a healthy, sustainable and future-oriented economy, strategic
decisions will be mediated by regulation, broad stakeholder engagement
and planetary boundaries. This book is written to be used as a core text
for students studying business or corporate strategy at undergraduate
and master’s levels. The author uses contemporary examples by way of
illustration but seeks to guide readers to investigate the case in greater
detail for themselves using references and hyperlinks. Questions and
exercise sections in each chapter can be utilized in seminar classes
and/or assessments.
Street Smart Sustainability - David Mager 2009-11-01
Go Green While Making Green You already know why your company
should go green. This comprehensive guide tells you how to do it
profitably. It details every step of the process—from getting employee
buy-in and conducting a current sustainability audit to developing a plan
of action and measuring progress. Nuts-and-bolts guidance helps you
make continuous, cost-effective improvements and shift the prevailing
business culture by infusing green practices into your organization’s very
DNA. Through illustrative examples from a wide variety of industries,
this book shows how to: • Design sustainable products • Green your
facilities • Find green vendors • Use renewable energy • Reduce harmful
emissions • Recycle waste products, and more The emphasis is on
practicality—stand-alone chapters you can read when you need them and
tools you can use to implement change in any area of your organization.
enough
The Future MBA - Giselle Weybrecht 2017-09-08

The Future MBA brings together 100 ideas on how to rethink
management education in order to embed sustainability. This book acts
as a creative toolkit for individuals working in management education on
how to design new and innovative products, services, and experiences for
the business school community with a focus on sustainability. What if we
took a moment to stand back and look at the bigger picture? What would
the business school of the future look like? Rather than a roadmap, the
100 ideas presented in this book are meant to be a source of inspiration
in responding to these questions. Some ideas could be put into practice
tomorrow, some would require a complete reassessment of the way we
view business education, and others are meant to encourage more
ideas... and more action, to turn management education into a key player
in moving the sustainability agenda forward.
Profession and Purpose - Katie Kross 2017-09-08
Sustainability holds the promise of an exciting new approach to business
– one in which business goals are aligned with social and environmental
goals. Multinational corporations are recognizing that we live in an
increasingly resource-constrained world, and that more accountability
for corporate social and environmental impacts will accrue to them.
More importantly, forward-thinking executives understand that
sustainability can present new opportunities for competitive advantage –
whether that is by reducing costs, minimizing risk, appealing to
increasingly conscientious customers, or reaching new markets
entirely.With the growth of this field comes a host of interesting new
career opportunities for MBAs. As companies are grappling with
challenges like how to develop social return on investment (SROI)
metrics or understand the potential impact of corporate carbon
footprints on stock prices, there are new opportunities for the next
generation of managers – managers who are not only trained in
traditional MBA fundamentals but also grounded in an understanding of
the multifaceted social and environmental challenges facing 21st-century
global business leaders. Entirely new career paths are opening to MBAs
interested in sustainability: sustainable venture capital, green marketing,
corporate social responsibility management, carbon credit trading, and
sustainability consulting, to name a few.Perhaps even more than
corporate executives, MBA students understand this trend. The next
generation of managers can see that the future of business will require a
new set of skills and responsibilities. Between 2003 and 2008,
membership in Net Impact, the global organization for MBAs and
business professionals interested in sustainability, increased more than
fourfold. By March 2009, over 130 business schools had a Net Impact
chapter. Around the world, MBA students realize that a different model
will be required for businesses in the coming decades. The career paths
that fall under the broad umbrella of "sustainability" are as diverse as the
MBA students themselves. One student may be interested in social
entrepreneurship in West Africa, and the next will be seeking advice
about clean-tech venture capital careers in Silicon Valley; a third will be
interested in greening global supply chains. Corporate social
responsibility, sustainable product marketing, microfinance, green real
estate development, renewable energy, and other interests all likewise
fall under the sustainability umbrella at times. Because of this diversity,
it is often hard for business schools' career management centers to
address sustainability-related career options in a comprehensive way.
Many sustainability-related companies and nonprofits are not
accustomed to on-campus recruiting. Others have not historically hired
MBAs at all. MBA students and alumni interested in sustainability
careers are often left to navigate their own internship and job search
paths. And, often, they struggle. Profession and Purpose has been
written to address this urgent need. Whether you are focused on an offcampus search or participating in the on-campus recruiting process,
there are a host of sustainability-specific career resources you should
know about. You'll need to be well versed in sustainability news and
trends, and network at the right events, conferences, and company
presentations. You also need to know about industry- and disciplinespecific websites that post sustainability jobs for positions with titles like
Corporate Social Responsibility Manager, Socially Responsible Investing
Analyst, and Renewable Energy Market Analyst.Through hundreds of
conversations with MBA students, professionals, and recruiters, as well
as her own personal experience, the author has compiled the key job
search resources and tips for MBAs interested in sustainability careers.
The book provides ideas for researching companies, making the most of
your networking, identifying job and internship openings, and preparing
for interviews. No matter what stage of your MBA career search process
you're in, this book will help you better understand your career options
in the many fields of sustainability, direct you to the best resources and
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help you to fine-tune your sustainability job search strategy. It's the
sustainability career coach MBAs have been waiting for.
The Business Student's Guide to Sustainable Management - Petra
Molthan-Hill 2017-11-09
The Business Student’s Guide to Sustainable Management has become a
core textbook for business undergraduates. With a full introduction to
sustainable management, the textbook covers all subject areas relevant
to business students. This second edition features fully updated chapters
on how to integrate the Sustainable Development Goals into accounting,
marketing, HR and other subjects in management and business studies.
Furthermore, this second edition offers brand new chapters on how to
teach the Principles for Responsible Management Education (PRME) in
any business discipline, how to explore new business models designed to
support sustainable development and how to crowdsource for sustainable
solutions. The book contains over 40 ready-made seminars/short
workshops which enable teachers and students to integrate the
Sustainable Development Goals (SDGs) into every discipline in business,
including economics, operations, marketing, HR, and financial reporting.
Each chapter follows the same easy-to-use format. The Business
Student’s Guide to Sustainable Management provides a true treasure
chest of materials to support staff wanting to integrate sustainability into
their teaching and provides support to effectively embed sustainability in
the curriculum. The chapters also offer a starting point in developing
teaching units for Masters and MBA students. The material is not just
useful to people in business schools, but to those involved in wider scale
curriculum change, and those looking to make links between different
disciplines (for example, how to teach system thinking, corporate peacemaking and the crowdsourcing of sustainable solutions). Online Teaching
Notes to accompany each chapter are available on request with the
purchase of the book.
Sustainable Business in Iowa - Adam Hammes 2018-01-21
Companies around the world are combining environmental and social
responsibility to achieve improved financial performance. Yet, with the
many elements that go into a strategic sustainability plan, businesses
and their employees often get mired in the details. The first part of this
book shows step-by-step how to define a sustainability plan that fits your
organization. The second part is a choose-your-own-adventure reference
guide to environmental and social initiatives that will help improve your
bottom line. Adam Hammes weaves together easy-to-understand models,
business examples, and personal stories from his years of experience.
Drawing from his time as the first manager of sustainability for Kum &
Go, an independent sustainability consultant, and the executive director
of the Iowa Sustainable Business Forum, the book explains what
sustainable business means and documents the well-researched ways in
which environmental and social responsibility programs unfold inside
companies. Over thirty case studies from responsible Iowa businesses
illustrate exactly what you can do to assess your organization and take
the next successful step. Some of these examples you will recognize, and
hopefully many will be new. Sustainable Business in Iowa provides a
simple framework for any professional who is committed to
environmental and social performance, but who feels stuck and unsure of
where to go next. The 5 Stage Journey - Learn the five stages of
corporate sustainability initiatives. Know where you stand, so you can
prepare for a successful move to the next stage. Related Issues - Learn
how environmental and social issues develop in their later stages.
Discover how working on related issues separately can severely limit
success. Moving Stages - Learn what moves a company from one stage of
an initiative to the next. Grasp how to facilitate that transition, generate
momentum fast, and save time. Envision an Iowa where every business
professional understands how to lead financially, environmentally, and
socially responsible change in the workplace. Envision an Iowa where
more and more of our local companies are seen as national and global
leaders in sustainable business. Sustainable Business in Iowa shows you
how that future is possible. For every paperback sold, $1 is donated to
Net Impact and ENACTUS (Entrepreneurship Action Us). Thank you for
helping future generations lead environmentally and socially responsible
businesses of tomorrow.
Raising Dough - Elizabeth Ü 2013
Increasingly, food-based businesses are seen as key solutions to solve
our social and environmental problems, and yet entrepreneurs report a
surprising lack of access to money to help them get started or grow.
Raising Dough is an unprecedented guide that provides social
entrepreneurs - as well as their potential supporters - the tools necessary
to enable more of these businesses to launch and thrive. Through a mix
of case studies and her own personal expertise, social-finance expert

Elizabeth U explains what every budding entrepreneur should do even
before they begin asking for money, including choosing an appropriate
ownership model. She covers a wide range of possible funding sources,
from traditional public and institutional grant and loan programsto
cutting-edge, community crowdfunding models. Written primarily for
people managing socially responsible food businesses, Raising Dough
includes resources, strategies, and lessons that can benefit any socially
minded entrepreneur and those who would support them, including
investors.--COVER.
Sustainability Principles and Practice - Margaret Robertson 2021-01-29
Sustainability Principles and Practice gives an accessible and
comprehensive overview of the interdisciplinary field of sustainability.
The focus is on furnishing solutions and equipping students with both
conceptual understanding and technical skills. Each chapter explores one
aspect of the field, first introducing concepts and presenting issues, then
supplying tools for working toward solutions. Elements of sustainability
are examined piece by piece, and coverage ranges over ecosystems,
social equity, environmental justice, food, energy, product life cycles,
cities, and more. Techniques for management and measurement as well
as case studies from around the world are provided. The 3rd edition
includes greater coverage of resilience and systems thinking, an update
on the Anthropocene as a formal geological epoch, the latest research
from the IPCC, and a greater focus on diversity and social equity,
together with new details such as sustainable consumption, textiles
recycling, microplastics, and net-zero concepts. The coverage in this
edition has been expanded to include issues, solutions, and new case
studies from around the world, including Europe, Asia, and the Global
South. Chapters include further reading and discussion questions. The
book is supported by a companion website with online links, annotated
bibliography, glossary, white papers, and additional case studies,
together with projects, research problems, and group activities, all of
which focus on real-world problem-solving of sustainability issues. This
textbook is designed to be used by undergraduate college and university
students in sustainability degree programs and other programs in which
sustainability is taught.
21st Century Corporate Citizenship - Dave Stangis 2017-03-27
This book presents a step-by-step process aimed at helping you create
the most successful business possible in the 21st century competitive
landscape, empowering corporate citizenship professionals to accelerate
their credibility within their company as an effective contributor who
understands their company’s strategy and who creates value.
Hidden Champions in CEE and Turkey - Peter McKiernan 2013-12-11
This book presents hidden champions in Central and Eastern Europe
(CEE) and Turkey that have been studied as a joint project between
CEEMAN and IEDC-Bled School of Management, Slovenia. This is an
outcome of extensive research undertaken by over 30 researchers and
covers 15 countries from Russia to Albania; covering many contexts,
political systems, cultures and infrastructures. The reader is provided
with a detailed introduction to the concept of hidden champions and
describes the cases studied in this project. This book is an invaluable
resource providing a culmination of interdisciplinary, cross-study
chapters ranging from leadership to performance drivers; from
organization to culture and governance; from innovativeness to
sustainability and further to the financial aspects of hidden champions
business models. These meta level chapters are followed by 15 countryspecific chapters which provide an overview of each country’s history,
economic indicators and vignettes of the cases involved in this study. 
Small Actions, Big Difference - CB Bhattacharya 2019-10-11
Despite dire warnings about global warming, carbon emissions by the
world’s largest companies are increasing and only a few companies have
strategies for managing carbon emissions and water resources. So what
separates the best from the rest? In one word, the answer is ownership:
companies that are winning at sustainability have created the conditions
for their stakeholders to own sustainability and reap the benefits that
come with deeper experience with and ownership of social and
environmental issues: a happier, more productive workforce, increased
customer loyalty, higher stock valuations, and greater long-term profits.
Based on interviews with 25 global multinational corporations as well as
employees, middle managers, and senior leaders across multiple sectors,
this is the first book to connect sustainability to the theory and principles
of psychological ownership and to propose a succinct, easy-to-digest
model for managerial use.
Strategy for Sustainability - Adam Werbach 2009
Leave your quaint notions of corporate social responsibilty and
environmentalism behind. Werbach is starting a whole new dialogue
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around sustainability of enterprise and life as we know it in organisations

and individuals.
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