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All the News That's Fit to Sell - James T. Hamilton 2011-10-23
That market forces drive the news is not news. Whether a story appears
in print, on television, or on the Internet depends on who is interested,
its value to advertisers, the costs of assembling the details, and
competitors' products. But in All the News That's Fit to Sell, economist
James Hamilton shows just how this happens. Furthermore, many
complaints about journalism--media bias, soft news, and pundits as
celebrities--arise from the impact of this economic logic on news
judgments. This is the first book to develop an economic theory of news,
analyze evidence across a wide range of media markets on how
incentives affect news content, and offer policy conclusions. Media bias,
for instance, was long a staple of the news. Hamilton's analysis of
newspapers from 1870 to 1900 reveals how nonpartisan reporting
became the norm. A hundred years later, some partisan elements
reemerged as, for example, evening news broadcasts tried to retain
young female viewers with stories aimed at their (Democratic) political
interests. Examination of story selection on the network evening news
programs from 1969 to 1998 shows how cable competition, deregulation,
and ownership changes encouraged a shift from hard news about politics
toward more soft news about entertainers. Hamilton concludes by calling
for lower costs of access to government information, a greater role for
nonprofits in funding journalism, the development of norms that stress
hard news reporting, and the defining of digital and Internet property
rights to encourage the flow of news. Ultimately, this book shows that by
more fully understanding the economics behind the news, we will be
better positioned to ensure that the news serves the public good.
Media Capture - Anya Schiffrin 2021-06-22
Who controls the media today? There are many media systems across the
globe that claim to be free yet whose independence has been eroded. As
demagogues rise, independent voices have been squeezed out.
Corporate-owned media companies that act in the service of power
increasingly exercise soft censorship. Tech giants such as Facebook and
Google have dramatically changed how people access information, with
consequences that are only beginning to be felt. This book features
pathbreaking analysis from journalists and academics of the changing
nature and peril of media capture—how formerly independent
institutions fall under the sway of governments, plutocrats, and
corporations. Contributors including Emily Bell, Felix Salmon, Joshua
Marshall, Joel Simon, and Nikki Usher analyze diverse cases of media
capture worldwide—from the United Kingdom to Turkey to India and
beyond—many drawn from firsthand experience. They examine the role
played by new media companies and funders, showing how the
confluence of the growth of big tech and falling revenues for legacy
media has led to new forms of control. Contributions also shed light on
how the rise of right-wing populists has catalyzed the crisis of global
media. They also chart a way forward, exploring the growing need for a
policy response and sustainable models for public-interest investigative
journalism. Providing valuable insight into today’s urgent threats to
media independence, Media Capture is essential reading for anyone
concerned with defending press freedom in the digital age.
Journalism, fake news & disinformation - Ireton, Cherilyn 2018-09-17
Slanted - Sharyl Attkisson 2020-11-24
USA TODAY BESTSELLER! New York Times bestselling author Sharyl
Attkisson takes on the media’s misreporting on Black Lives Matter,
coronavirus, Joe Biden, Silicon Valley censorship, and more. When the
all-the-news-thats-fit-to-sell-how-the-market-transforms-information-into-news

facts don’t fit their Narrative, the media abandons the facts, not the
Narrative. Virtually every piece of information you get through the media
has been massaged, shaped, curated, and manipulated before it reaches
you. Some of it is censored entirely. The news can no longer be counted
on to reflect all the facts. Instead of telling us what happened yesterday,
they tell us what’s new in the prepackaged soap opera they’ve been
calling the news. For the past four years, five-time Emmy Award–winning
investigative journalist and New York Times bestselling author Sharyl
Attkisson has been collecting and dissecting alarming incidents tracing
the shocking devolution of what used to be the most respected news
organizations on the planet. For the first time, top news executives and
reporters representing every major national television news outlet—from
ABC, CBS, NBC, and CNN to FOX and MSNBC—speak frankly, confiding
in Attkisson about the death of the news as they once knew it. Their
concern transcends partisan divides. Most frightening of all, a broad
campaign in the media has convinced many Americans not only to accept
but to demand censorship over journalism. It is a stroke of genius on the
part of those seeking to influence public opinion: undermine public
confidence in the news, then insist upon “curating” information and
divining the “truth.” The thinking is done for you. They’ll decide which
pesky facts shouldn’t cross your desk by declaring them false, irrelevant,
debunked, unsafe, or out-of-bounds. We have reached a state of utter
absurdity, where journalism schools teach students that their own,
personal truth or chosen narratives matter more than reality. In Slanted,
Attkisson digs into the language of propagandists, the persistence of
false media narratives, the driving forces behind today's dangerous blend
of facts and opinion, the abandonment of journalism ethics, and the new,
Orwellian definition of what it means to report the news.
Making the News - Amber E. Boydstun 2013-08-26
Media attention can play a profound role in whether or not officials act
on a policy issue, but how policy issues make the news in the first place
has remained a puzzle. Why do some issues go viral and then just as
quickly fall off the radar? How is it that the media can sustain public
interest for months in a complex story like negotiations over Obamacare
while ignoring other important issues in favor of stories on “balloon
boy?” With Making the News, Amber Boydstun offers an eye-opening
look at the explosive patterns of media attention that determine which
issues are brought before the public. At the heart of her argument is the
observation that the media have two modes: an “alarm mode” for
breaking stories and a “patrol mode” for covering them in greater depth.
While institutional incentives often initiate alarm mode around a story,
they also propel news outlets into the watchdog-like patrol mode around
its policy implications until the next big news item breaks. What results
from this pattern of fixation followed by rapid change is skewed coverage
of policy issues, with a few receiving the majority of media attention
while others receive none at all. Boydstun documents this systemic
explosiveness and skew through analysis of media coverage across policy
issues, including in-depth looks at the waxing and waning of coverage
around two issues: capital punishment and the “war on terror.” Making
the News shows how the seemingly unpredictable day-to-day decisions of
the newsroom produce distinct patterns of operation with
implications—good and bad—for national politics.
What We Owe Each Other - Minouche Shafik 2021-04-27
From one of the leading policy experts of our time, an urgent rethinking
of how we can better support each other to thrive Whether we realize it
or not, all of us participate in the social contract every day through
1/6

Downloaded from verdaddigital.com on by guest

mutual obligations among our family, community, place of work, and
fellow citizens. Caring for others, paying taxes, and benefiting from
public services define the social contract that supports and binds us
together as a society. Today, however, our social contract has been
broken by changing gender roles, technology, new models of work,
aging, and the perils of climate change. Minouche Shafik takes us
through stages of life we all experience—raising children, getting
educated, falling ill, working, growing old—and shows how a reordering
of our societies is possible. Drawing on evidence and examples from
around the world, she shows how every country can provide citizens with
the basics to have a decent life and be able to contribute to society. But
we owe each other more than this. A more generous and inclusive society
would also share more risks collectively and ask everyone to contribute
for as long as they can so that everyone can fulfill their potential. What
We Owe Each Other identifies the key elements of a better social
contract that recognizes our interdependencies, supports and invests
more in each other, and expects more of individuals in return. Powerful,
hopeful, and thought-provoking, What We Owe Each Other provides
practical solutions to current challenges and demonstrates how we can
build a better society—together.
Interactive Journalism - Nikki Usher 2016-10-13
Interactive journalism has transformed the newsroom. Emerging out of
changes in technology, culture, and economics, this new specialty uses a
visual presentation of storytelling that allows users to interact with the
reporting of information. Today it stands at a nexus: part of the
traditional newsroom, yet still novel enough to contribute innovative
practices and thinking to the industry. Nikki Usher brings together a
comprehensive portrait of nothing less than a new journalistic identity.
Usher provides a comprehensive history of the impact of digital
technology on reporting, photojournalism, graphics, and other disciplines
that define interactive journalism. Her eyewitness study of the field's
evolution and accomplishments ranges from the interactive creation of Al
Jazeera English to the celebrated data desk at the Guardian to the New
York Times' Pulitzer-endowed efforts in the new field. What emerges is
an illuminating, richly reported portrait of the people coding a revolution
that may reverse the decline and fall of traditional journalism.
The Challenger Sale - Matthew Dixon 2011-11-10
What's the secret to sales success? If you're like most business leaders,
you'd say it's fundamentally about relationships-and you'd be wrong. The
best salespeople don't just build relationships with customers. They
challenge them. The need to understand what top-performing reps are
doing that their average performing colleagues are not drove Matthew
Dixon, Brent Adamson, and their colleagues at Corporate Executive
Board to investigate the skills, behaviors, knowledge, and attitudes that
matter most for high performance. And what they discovered may be the
biggest shock to conventional sales wisdom in decades. Based on an
exhaustive study of thousands of sales reps across multiple industries
and geographies, The Challenger Sale argues that classic relationship
building is a losing approach, especially when it comes to selling
complex, large-scale business-to-business solutions. The authors' study
found that every sales rep in the world falls into one of five distinct
profiles, and while all of these types of reps can deliver average sales
performance, only one-the Challenger- delivers consistently high
performance. Instead of bludgeoning customers with endless facts and
features about their company and products, Challengers approach
customers with unique insights about how they can save or make money.
They tailor their sales message to the customer's specific needs and
objectives. Rather than acquiescing to the customer's every demand or
objection, they are assertive, pushing back when necessary and taking
control of the sale. The things that make Challengers unique are
replicable and teachable to the average sales rep. Once you understand
how to identify the Challengers in your organization, you can model their
approach and embed it throughout your sales force. The authors explain
how almost any average-performing rep, once equipped with the right
tools, can successfully reframe customers' expectations and deliver a
distinctive purchase experience that drives higher levels of customer
loyalty and, ultimately, greater growth.
Bookseller & Stationer - 1903
Manufacturing Consent - Edward S. Herman 2011-07-06
An intellectual dissection of the modern media to show how an
underlying economics of publishing warps the news.
Merchants of Truth - Jill Abramson 2020-02-11
Former executive editor of The New York Times and one of our most
eminent journalists Jill Abramson provides a “valuable and insightful”
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(The Boston Globe) report on the disruption of the news media over the
last decade, as shown via two legacy (The New York Times and The
Washington Post) and two upstart (BuzzFeed and VICE) companies as
they plow through a revolution that pits old vs. new media. “A marvelous
book” (The New York Times Book Review), Merchants of Truth is the
groundbreaking and gripping story of the precarious state of the news
business. The new digital reality nearly kills two venerable newspapers
with an aging readership while creating two media behemoths with a
ballooning and fickle audience of millennials. “Abramson provides this
deeply reported insider account of an industry fighting for survival. With
a keen eye for detail and a willingness to interrogate her own profession,
Abramson takes readers into the newsrooms and boardrooms of the
legacy newspapers and the digital upstarts that seek to challenge their
dominance” (Vanity Fair). We get to know the defenders of the legacy
presses as well as the outsized characters who are creating the new
speed-driven media competitors. The players include Jeff Bezos and
Marty Baron (The Washington Post), Arthur Sulzberger and Dean Baquet
(The New York Times), Jonah Peretti (BuzzFeed), and Shane Smith
(VICE) as well as their reporters and anxious readers. Merchants of
Truth raises crucial questions that concern the well-being of our society.
We are facing a crisis in trust that threatens the free press. “One of the
best takes yet on journalism’s changing fortunes” (Publishers Weekly,
starred review), Abramson’s book points us to the future.
Reckoning - Candis Callison 2019-12-31
How do journalists know what they know? Who gets to decide what good
journalism is and when it's done right? What sort of expertise do
journalists have, and what role should and do they play in society? Until
a couple of decades ago, journalists rarely asked these questions, largely
because the answers were generally undisputed. Now, the stakes are
rising for journalists as they face real-time critique and audience
pushback for their ethics, news reporting, and relevance. Yet the crises
facing journalism have been narrowly defined as the result of disruption
by new technologies and economic decline. This book argues that the
concerns are in fact much more profound. Drawing on their five years of
research with journalists in the U.S. and Canada, in a variety of news
organizations from startups and freelancers to mainstream media, the
authors find a digital reckoning taking place regarding journalism's
founding ideals and methods. The book explores journalism's longstanding representational harms, arguing that despite thoughtful
explorations of the role of publics in journalism, the profession hasn't
adequately addressed matters of gender, race, intersectionality, and
settler colonialism. In doing so, the authors rethink the basis for what
journalism says it could and should do, suggesting that a turn to strong
objectivity and systems journalism provides a path forward. They offer
insights from journalists' own experiences and efforts at repair, reform,
and transformation to consider how journalism can address its limits and
possibilities along with widening media publics.
All the News That’s Fit to Click - Caitlin Petre 2021-09-21
From the New York Times to Gawker, a behind-the-scenes look at how
performance analytics are transforming journalism today—and how they
might remake other professions tomorrow Journalists today are
inundated with data about which stories attract the most clicks, likes,
comments, and shares. These metrics influence what stories are written,
how news is promoted, and even which journalists get hired and fired.
Do metrics make journalists more accountable to the public? Or are
these data tools the contemporary equivalent of a stopwatch wielded by a
factory boss, worsening newsroom working conditions and journalism
quality? In All the News That's Fit to Click, Caitlin Petre takes readers
behind the scenes at the New York Times, Gawker, and the prominent
news analytics company Chartbeat to explore how performance metrics
are transforming the work of journalism. Petre describes how digital
metrics are a powerful but insidious new form of managerial surveillance
and discipline. Real-time analytics tools are designed to win the trust and
loyalty of wary journalists by mimicking key features of addictive games,
including immersive displays, instant feedback, and constantly updated
“scores” and rankings. Many journalists get hooked on metrics—and
pressure themselves to work ever harder to boost their numbers. Yet this
is not a simple story of managerial domination. Contrary to the typical
perception of metrics as inevitably disempowering, Petre shows how
some journalists leverage metrics to their advantage, using them to
advocate for their professional worth and autonomy. An eye-opening
account of data-driven journalism, All the News That's Fit to Click is also
an important preview of how the metrics revolution may transform other
professions.
Why We're Polarized - Ezra Klein 2020-01-28
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One of Bill Gates's "5 books to read this summer," this New York Times
and Wall Street Journal bestseller shows us that America’s political
system isn’t broken. The truth is scarier: it’s working exactly as
designed. In this “superbly researched” (The Washington Post) and
timely book, journalist Ezra Klein reveals how that system is polarizing
us—and how we are polarizing it—with disastrous results. “The American
political system—which includes everyone from voters to journalists to
the president—is full of rational actors making rational decisions given
the incentives they face,” writes political analyst Ezra Klein. “We are a
collection of functional parts whose efforts combine into a dysfunctional
whole.” “A thoughtful, clear and persuasive analysis” (The New York
Times Book Review), Why We’re Polarized reveals the structural and
psychological forces behind America’s descent into division and
dysfunction. Neither a polemic nor a lament, this book offers a clear
framework for understanding everything from Trump’s rise to the
Democratic Party’s leftward shift to the politicization of everyday culture.
America is polarized, first and foremost, by identity. Everyone engaged
in American politics is engaged, at some level, in identity politics. Over
the past fifty years in America, our partisan identities have merged with
our racial, religious, geographic, ideological, and cultural identities.
These merged identities have attained a weight that is breaking much in
our politics and tearing at the bonds that hold this country together.
Klein shows how and why American politics polarized around identity in
the 20th century, and what that polarization did to the way we see the
world and one another. And he traces the feedback loops between
polarized political identities and polarized political institutions that are
driving our system toward crisis. “Well worth reading” (New York
magazine), this is an “eye-opening” (O, The Oprah Magazine) book that
will change how you look at politics—and perhaps at yourself.
Metrics at Work - Angèle Christin 2020-06-30
The starkly different ways that American and French online news
companies respond to audience analytics and what this means for the
future of news When the news moved online, journalists suddenly
learned what their audiences actually liked, through algorithmic
technologies that scrutinize web traffic and activity. Has this advent of
audience metrics changed journalists’ work practices and professional
identities? In Metrics at Work, Angèle Christin documents the ways that
journalists grapple with audience data in the form of clicks, and analyzes
how new forms of clickbait journalism travel across national borders.
Drawing on four years of fieldwork in web newsrooms in the United
States and France, including more than one hundred interviews with
journalists, Christin reveals many similarities among the media groups
examined—their editorial goals, technological tools, and even office
furniture. Yet she uncovers crucial and paradoxical differences in how
American and French journalists understand audience analytics and how
these affect the news produced in each country. American journalists
routinely disregard traffic numbers and primarily rely on the opinion of
their peers to define journalistic quality. Meanwhile, French journalists
fixate on internet traffic and view these numbers as a sign of their
resonance in the public sphere. Christin offers cultural and historical
explanations for these disparities, arguing that distinct journalistic
traditions structure how journalists make sense of digital measurements
in the two countries. Contrary to the popular belief that analytics and
algorithms are globally homogenizing forces, Metrics at Work shows that
computational technologies can have surprisingly divergent ramifications
for work and organizations worldwide.
All the News That's Fit to Print - Rachel Hall 1993
Newswork and Precarity - Kalyani Chadha 2021-12-31
This edited collection brings together leading scholars from around the
world to discuss the consequences and implications of precarious labor
conditions within the modern news industry. In 14 original chapters,
contributors address global concerns in journalism across all platforms,
based on the assumption that unstable employment conditions affect the
extent to which journalists can continue to play their historically crucial
role in sustaining democracies. Topics discussed include work conditions
for freelancers and entrepreneurial journalists as well as the risks facing
conflict reporters, precarity in media start-ups, unionization and other
collective efforts, policies regulating journalistic labor around the world,
and the impact of hedge fund money on newswork. Drawing on case
studies and data from South America, Africa, the United States, Canada,
Mexico, the United Kingdom, and continental Europe, the book
highlights how media outlets are forcing newsworkers to work harder for
less money, and few countries are proactive in alleviating the precarity of
journalists. Newswork and Precarity is a valuable addition to an
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important still-emerging area in journalism studies that will be of interest
to both professionals and scholars of journalism, media studies,
sociology, and labor history.
The Gray Lady Winked - Ashley Rindsberg 2021-05-03
The Gray Lady Winked is an eye-opening, at times shocking look at the
10 instances the New York Times's misreporting, distortions and
fabrications changed the course of history.
How to Sell Anything to Anybody - Joe Girard 2006-02-07
"The world's greatest salesman" reveals the spectacular selling
principles that have brought him to the top of his profession as he offers
helpful advice on how to develop customer profiles, how to turn a
prospect into a buyer, how to close the deal, and how to establish a longterm relationship with one's customers. Reprint. 25,000 first printing.
Channeling Violence - James T. Hamilton 2021-04-13
"If it bleeds, it leads." The phrase captures television news directors'
famed preference for opening newscasts with the most violent stories
they can find. And what is true for news is often true for entertainment
programming, where violence is used as a product to attract both
viewers and sponsors. In this book, James Hamilton presents the first
major theoretical and empirical examination of the market for television
violence. Hamilton approaches television violence in the same way that
other economists approach the problem of pollution: that is, as an
example of market failure. He argues that television violence, like
pollution, generates negative externalities, defined as costs borne by
others than those involved in the production activity. Broadcasters
seeking to attract viewers may not fully bear the costs to society of their
violent programming, if those costs include such factors as increased
levels of aggression and crime in society. Hamilton goes on to say that
the comparison to pollution remains relevant when considering how to
deal with the problem. Approaches devised to control violent
programming, such as restricting it to certain times and rating programs
according to the violence they contain, have parallels in zoning and
education policies designed to protect the environment. Hamilton
examines in detail the microstructure of incentives that operate at every
level of television broadcasting, from programming and advertising to
viewer behavior, so that remedies can be devised to reduce violent
programming without restricting broadcasters' right to compete.
The Invention of News - Andrew Pettegree 2014-03-25
DIVLong before the invention of printing, let alone the availability of a
daily newspaper, people desired to be informed. In the pre-industrial era
news was gathered and shared through conversation and gossip, civic
ceremony, celebration, sermons, and proclamations. The age of print
brought pamphlets, edicts, ballads, journals, and the first news-sheets,
expanding the news community from local to worldwide. This
groundbreaking book tracks the history of news in ten countries over the
course of four centuries. It evaluates the unexpected variety of ways in
which information was transmitted in the premodern world as well as the
impact of expanding news media on contemporary events and the lives of
an ever-more-informed public. Andrew Pettegree investigates who
controlled the news and who reported it; the use of news as a tool of
political protest and religious reform; issues of privacy and titillation; the
persistent need for news to be current and journalists trustworthy; and
people’s changed sense of themselves as they experienced newly opened
windows on the world. By the close of the eighteenth century, Pettegree
concludes, transmission of news had become so efficient and widespread
that European citizens—now aware of wars, revolutions, crime, disasters,
scandals, and other events—were poised to emerge as actors in the great
events unfolding around them./div
Democracy without Journalism? - Victor Pickard 2019-11-01
As local media institutions collapse and news deserts sprout up across
the country, the US is facing a profound journalism crisis. Meanwhile,
continuous revelations about the role that major media outlets--from
Facebook to Fox News--play in the spread of misinformation have
exposed deep pathologies in American communication systems. Despite
these threats to democracy, policy responses have been woefully
inadequate. In Democracy Without Journalism? Victor Pickard argues
that we're overlooking the core roots of the crisis. By uncovering
degradations caused by run-amok commercialism, he brings into focus
the historical antecedents, market failures, and policy inaction that led to
the implosion of commercial journalism and the proliferation of
misinformation through both social media and mainstream news. The
problem isn't just the loss of journalism or irresponsibility of Facebook,
but the very structure upon which our profit-driven media system is built.
The rise of a "misinformation society" is symptomatic of historical and
endemic weaknesses in the American media system tracing back to the
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early commercialization of the press in the 1800s. While
professionalization was meant to resolve tensions between journalism's
public service and profit imperatives, Pickard argues that it merely
camouflaged deeper structural maladies. Journalism has always been in
crisis. The market never supported the levels of journalism--especially
local, international, policy, and investigative reporting--that a healthy
democracy requires. Today these long-term defects have metastasized. In
this book, Pickard presents a counter-narrative that shows how the
modern journalism crisis stems from media's historical over-reliance on
advertising revenue, the ascendance of media monopolies, and a lack of
public oversight. He draws attention to the perils of monopoly control
over digital infrastructures and the rise of platform monopolies,
especially the "Facebook problem." He looks to experiments from the
Progressive and New Deal Eras--as well as public media models around
the world--to imagine a more reliable and democratic information
system. The book envisions what a new kind of journalism might look
like, emphasizing the need for a publicly owned and democratically
governed media system. Amid growing scrutiny of unaccountable
monopoly control over media institutions and concerns about the
consequences to democracy, now is an opportune moment to address
fundamental flaws in US news and information systems and push for
alternatives. Ultimately, the goal is to reinvent journalism.
We Don't Know Ourselves: A Personal History of Modern Ireland Fintan O'Toole 2022-03-15
“[L]ike reading a great tragicomic Irish novel.” —James Wood, The New
Yorker “Masterful . . . astonishing.” —Cullen Murphy, The Atlantic "A
landmark history . . . Leavened by the brilliance of O'Toole's insights and
wit.” —Claire Messud, Harper’s Winner • 2021 An Post Irish Book Award
— Nonfiction Book of the Year • from the judges: “The most remarkable
Irish nonfiction book I’ve read in the last 10 years”; “[A] book for the
ages.” A celebrated Irish writer’s magisterial, brilliantly insightful
chronicle of the wrenching transformations that dragged his homeland
into the modern world. Fintan O’Toole was born in the year the
revolution began. It was 1958, and the Irish government—in despair,
because all the young people were leaving—opened the country to
foreign investment and popular culture. So began a decades-long,
ongoing experiment with Irish national identity. In We Don’t Know
Ourselves, O’Toole, one of the Anglophone world’s most consummate
stylists, weaves his own experiences into Irish social, cultural, and
economic change, showing how Ireland, in just one lifetime, has gone
from a reactionary “backwater” to an almost totally open
society—perhaps the most astonishing national transformation in modern
history. Born to a working-class family in the Dublin suburbs, O’Toole
served as an altar boy and attended a Christian Brothers school, much as
his forebears did. He was enthralled by American Westerns suddenly
appearing on Irish television, which were not that far from his own
experience, given that Ireland’s main export was beef and it was still not
unknown for herds of cattle to clatter down Dublin’s streets. Yet the
Westerns were a sign of what was to come. O’Toole narrates the once
unthinkable collapse of the all-powerful Catholic Church, brought down
by scandal and by the activism of ordinary Irish, women in particular. He
relates the horrific violence of the Troubles in Northern Ireland, which
led most Irish to reject violent nationalism. In O’Toole’s telling, America
became a lodestar, from John F. Kennedy’s 1963 visit, when the soon-tobe martyred American president was welcomed as a native son, to the
emergence of the Irish technology sector in the late 1990s, driven by
American corporations, which set Ireland on the path toward particular
disaster during the 2008 financial crisis. A remarkably compassionate yet
exacting observer, O’Toole in coruscating prose captures the peculiar
Irish habit of “deliberate unknowing,” which allowed myths of national
greatness to persist even as the foundations were crumbling. Forty years
in the making, We Don’t Know Ourselves is a landmark work, a memoir
and a national history that ultimately reveals how the two modes are
entwined for all of us.
Truth in Our Times - David E. McCraw 2019-03-12
David E. McCraw recounts his experiences as the top newsroom lawyer
for the New York Times during the most turbulent era for journalism in
generations. In October 2016, when Donald Trump's lawyer demanded
that The New York Times retract an article focused on two women that
accused Trump of touching them inappropriately, David McCraw's
scathing letter of refusal went viral and he became a hero of press
freedom everywhere. But as you'll see in Truth in Our Times, for the top
newsroom lawyer at the paper of record, it was just another day at the
office. McCraw has worked at the Times since 2002, leading the paper's
fight for freedom of information, defending it against libel suits, and
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providing legal counsel to the reporters breaking the biggest stories of
the year. In short: if you've read a controversial story in the paper since
the Bush administration, it went across his desk first. From Chelsea
Manning's leaks to Trump's tax returns, McCraw is at the center of the
paper's decisions about what news is fit to print. In Truth in Our Times,
McCraw recounts the hard legal decisions behind the most impactful
stories of the last decade with candor and style. The book is
simultaneously a rare peek behind the curtain of the celebrated
organization, a love letter to freedom of the press, and a decisive rebuttal
of Trump's fake news slur through a series of hard cases. It is an
absolute must-have for any dedicated reader of The New York Times.
INSPIRED - Marty Cagan 2017-11-17
How do today’s most successful tech companies—Amazon, Google,
Facebook, Netflix, Tesla—design, develop, and deploy the products that
have earned the love of literally billions of people around the world?
Perhaps surprisingly, they do it very differently than the vast majority of
tech companies. In INSPIRED, technology product management thought
leader Marty Cagan provides readers with a master class in how to
structure and staff a vibrant and successful product organization, and
how to discover and deliver technology products that your customers will
love—and that will work for your business. With sections on assembling
the right people and skillsets, discovering the right product, embracing
an effective yet lightweight process, and creating a strong product
culture, readers can take the information they learn and immediately
leverage it within their own organizations—dramatically improving their
own product efforts. Whether you’re an early stage startup working to
get to product/market fit, or a growth-stage company working to scale
your product organization, or a large, long-established company trying to
regain your ability to consistently deliver new value for your customers,
INSPIRED will take you and your product organization to a new level of
customer engagement, consistent innovation, and business success.
Filled with the author’s own personal stories—and profiles of some of
today’s most-successful product managers and technology-powered
product companies, including Adobe, Apple, BBC, Google, Microsoft, and
Netflix—INSPIRED will show you how to turn up the dial of your own
product efforts, creating technology products your customers love. The
first edition of INSPIRED, published ten years ago, established itself as
the primary reference for technology product managers, and can be
found on the shelves of nearly every successful technology product
company worldwide. This thoroughly updated second edition shares the
same objective of being the most valuable resource for technology
product managers, yet it is completely new—sharing the latest practices
and techniques of today’s most-successful tech product companies, and
the men and women behind every great product.
Stuff They Don't Want You to Know - Ben Bowlin 2022-10-11
“Interesting...Bowlin's calmly rational approach to the subject of
conspiracy theories shows the importance of logic and
evidence.”—Booklist "A page-turning book to give to someone who
believes in pizza pedophilia or that the Illuminati rule the
world."—Kirkus Reviews The co-hosts of the hit podcast Stuff They Don’t
Want You to Know, Ben Bowlin, Matthew Frederick, & Noel Brown,
discern conspiracy fact from fiction in this sharp, humorous,
compulsively readable, and gorgeously illustrated book. In times of chaos
and uncertainty, when trust is low and economic disparity is high, when
political institutions are crumbling and cultural animosities are building,
conspiracy theories find fertile ground. Many are wild, most are untrue,
a few are hard to ignore, but all of them share one vital trait: there’s a
seed of truth at their center. That seed carries the sordid, conspiracyriddled history of our institutions and corporations woven into its DNA.
Ben Bowlin, Matt Frederick, and Noel Brown host the popular iHeart
Media podcast, Stuff They Don’t Want You To Know. They are experts at
exploring, explaining, and interrogating today’s emergent
conspiracies—from chem trails and biological testing to the secrets of
lobbying and the indisputable evidence of UFOs. Written in a smart,
witty, and conversational style, elevated with amazing illustrations, Stuff
They Don’t Want You to Know is a vital book in understanding the nature
of conspiracy and using truth as a powerful weapon against ignorance,
misinformation, and lies.
Exploring Transmedia Journalism in the Digital Age - Gambarato,
Renira Rampazzo 2018-02-16
Since the advent of digitization, the conceptual confusion surrounding
the semantic galaxy that comprises the media and journalism universes
has increased. Journalism across several media platforms provides
rapidly expanding content and audience engagement that assist in
enhancing the journalistic experience. Exploring Transmedia Journalism
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in the Digital Age provides emerging research on multimedia journalism
across various platforms and formats using digital technologies. While
highlighting topics, such as immersive journalism, nonfictional
narratives, and design practice, this book explores the theoretical and
critical approaches to journalism through the lens of various
technologies and media platforms. This book is an important resource for
scholars, graduate and undergraduate students, and media professionals
seeking current research on media expansion and participatory
journalism.
Wittgenstein: A Very Short Introduction - A. C. Grayling 2001-02-22
Ludwig Wittgenstein (1889-1951) was an extraordinarily original
philospher, whose influence on twentieth-century thinking goes well
beyond philosophy itself. In this book, which aims to make Wittgenstein's
thought accessible to the general non-specialist reader, A. C. Grayling
explains the nature and impact of Wittgenstein's views. He describes
both his early and later philosophy, the differences and connections
between them, and gives a fresh assessment of Wittgenstein's continuing
influence on contemporary thought. ABOUT THE SERIES: The Very
Short Introductions series from Oxford University Press contains
hundreds of titles in almost every subject area. These pocket-sized books
are the perfect way to get ahead in a new subject quickly. Our expert
authors combine facts, analysis, perspective, new ideas, and enthusiasm
to make interesting and challenging topics highly readable.
Where the Crawdads Sing (Movie Tie-In) - Delia Owens 2022-06-28
NOW A MAJOR MOTION PICTURE The #1 New York Times bestselling
worldwide sensation with more than 15 million copies sold, “a painfully
beautiful first novel that is at once a murder mystery, a coming-of-age
narrative and a celebration of nature” (The New York Times Book
Review). For years, rumors of the “Marsh Girl” have haunted Barkley
Cove, a quiet town on the North Carolina coast. So in late 1969, when
handsome Chase Andrews is found dead, the locals immediately suspect
Kya Clark, the so-called Marsh Girl. But Kya is not what they say.
Sensitive and intelligent, she has survived for years alone in the marsh
that she calls home, finding friends in the gulls and lessons in the sand.
Then the time comes when she yearns to be touched and loved. When
two young men from town become intrigued by her wild beauty, Kya
opens herself to a new life—until the unthinkable happens. Where the
Crawdads Sing is at once an exquisite ode to the natural world, a
heartbreaking coming-of-age story, and a surprising tale of possible
murder. Delia Owens reminds us that we are forever shaped by the
children we once were, and that we are all subject to the beautiful and
violent secrets that nature keeps.
Advertising & Selling - 1921
The Record of the Paper - Howard Friel 2004
A scathing and thoroughly researched examination of the editorial
practices of the worldâe(tm)s most consulted newspaper.
All the News That's Fit to Sell - James Hamilton 2006-04-02
'All the News That's Fit to Sell' shows how market forces drive the news.
Whether a story appears in print, television or the Internet depends on
who is interested, its value to advertisers, the costs of assembling the
details and the products offered by competitors.
Democracy’s Detectives - James Hamilton 2016-10-10
Investigative journalism holds democracies and individuals accountable
to the public. But important stories are going untold as news outlets shy
away from the expense of watchdog reporting. Computational
journalism, using digital records and data-mining algorithms, promises to
lower the cost and increase demand among readers, James Hamilton
shows.
Advertising & Selling Magazine - 1921
The Lords of Easy Money - Christopher Leonard 2022-01-11
"The New York Times bestselling business journalist Christopher
Leonard infiltrates one of America's most mysterious institutions--the
Federal Reserve--to show how its policies over the past ten years have
accelerated income inequality and put our country's economic stability at
risk"-Advertising and Selling - 1918
Page One - David Folkenflik 2011-06-08
The news media is in the middle of a revolution. Old certainties have
been shoved aside by new entities such as WikiLeaks and Gawker,
Politico and the Huffington Post. But where, in all this digital innovation,
is the future of great journalism? Is there a difference between an
opinion column and a blog, a reporter and a social networker? Who
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curates the news, or should it be streamed unimpeded by editorial
influence? Expanding on Andrew Rossi's “riveting” film (Slate), David
Folkenflik has convened some of the smartest media savants to talk
about the present and the future of news. Behind all the debate is the
presence of the New York Times, and the inside story of its attempt to
navigate the new world, embracing the immediacy of the web without
straying from a commitment to accurate reporting and analysis that
provides the paper with its own definition of what it is there to showcase:
all the news that's fit to print.
Ask a Manager - Alison Green 2018-05-01
From the creator of the popular website Ask a Manager and New York’s
work-advice columnist comes a witty, practical guide to 200 difficult
professional conversations—featuring all-new advice! There’s a reason
Alison Green has been called “the Dear Abby of the work world.” Ten
years as a workplace-advice columnist have taught her that people avoid
awkward conversations in the office because they simply don’t know
what to say. Thankfully, Green does—and in this incredibly helpful book,
she tackles the tough discussions you may need to have during your
career. You’ll learn what to say when • coworkers push their work on
you—then take credit for it • you accidentally trash-talk someone in an
email then hit “reply all” • you’re being micromanaged—or not being
managed at all • you catch a colleague in a lie • your boss seems
unhappy with your work • your cubemate’s loud speakerphone is making
you homicidal • you got drunk at the holiday party Praise for Ask a
Manager “A must-read for anyone who works . . . [Alison Green’s] advice
boils down to the idea that you should be professional (even when others
are not) and that communicating in a straightforward manner with
candor and kindness will get you far, no matter where you
work.”—Booklist (starred review) “The author’s friendly, warm, nononsense writing is a pleasure to read, and her advice can be widely
applied to relationships in all areas of readers’ lives. Ideal for anyone
new to the job market or new to management, or anyone hoping to
improve their work experience.”—Library Journal (starred review) “I am
a huge fan of Alison Green’s Ask a Manager column. This book is even
better. It teaches us how to deal with many of the most vexing big and
little problems in our workplaces—and to do so with grace, confidence,
and a sense of humor.”—Robert Sutton, Stanford professor and author of
The No Asshole Rule and The Asshole Survival Guide “Ask a Manager is
the ultimate playbook for navigating the traditional workforce in a
diplomatic but firm way.”—Erin Lowry, author of Broke Millennial: Stop
Scraping By and Get Your Financial Life Together
Firefly Lane - Kristin Hannah 2009-01-06
Inseparable best friends Kate and Tully, two young women who, despite
their very different lives, have vowed to be there for each other forever,
have been true to their promise for thirty years, until events and choices
in their lives tear them apart. Reprint. 300,000 first printing.
The Elements of Journalism - Bill Kovach 2001-07-24
In July 1997, twenty-five of America's most influential journalists sat
down to try and discover what had happened to their profession in the
years between Watergate and Whitewater. What they knew was that the
public no longer trusted the press as it once had. They were keenly
aware of the pressures that advertisers and new technologies were
putting on newsrooms around the country. But, more than anything, they
were aware that readers, listeners, and viewers — the people who use
the news — were turning away from it in droves. There were many
reasons for the public's growing lack of trust. On television, there were
the ads that looked like news shows and programs that presented gossip
and press releases as if they were news. There were the "docudramas,"
television movies that were an uneasy blend of fact and fiction and which
purported to show viewers how events had "really" happened. At
newspapers and magazines, celebrity was replacing news, newsroom
budgets were being slashed, and editors were pushing journalists for
more "edge" and "attitude" in place of reporting. And, on the radio,
powerful talk personalities led their listeners from sensation to
sensation, from fact to fantasy, while deriding traditional journalism.
Fact was blending with fiction, news with entertainment, journalism with
rumor. Calling themselves the Committee of Concerned Journalists, the
twenty-five determined to find how the news had found itself in this
state. Drawn from the committee's years of intensive research, dozens of
surveys of readers, listeners, viewers, editors, and journalists, and more
than one hundred intensive interviews with journalists and editors, The
Elements of Journalism is the first book ever to spell out — both for those
who create and those who consume the news — the principles and
responsibilities of journalism. Written by Bill Kovach and Tom Rosenstiel,
two of the nation's preeminent press critics, this is one of the most
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provocative books about the role of information in society in more than a
generation and one of the most important ever written about news. By
offering in turn each of the principles that should govern reporting,
Kovach and Rosenstiel show how some of the most common conceptions
about the press, such as neutrality, fairness, and balance, are actually
modern misconceptions. They also spell out how the news should be
gathered, written, and reported even as they demonstrate why the First
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Amendment is on the brink of becoming a commercial right rather than
something any American citizen can enjoy. The Elements of Journalism is
already igniting a national dialogue on issues vital to us all. This book
will be the starting point for discussions by journalists and members of
the public about the nature of journalism and the access that we all enjoy
to information for years to come.
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